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Eine gute Idee allein genlgt nicht, um einen Uberzeugen-
den Markenauftritt oder ein global erfolgreiches Produkt

zu gestalten. Aus diesem Grund ist die fundierte Strategie
schon immer der Kern unserer Arbeit gewesen. Konzepte

mit Alleinstellungsmerkmal zu entwickeln, signifikant und

erfolgsorientiert — das ist seit Uber 40 Jahren der Anspruch
unserer Agentur, mit dem wir vielen Marken und Produkten

eine Personlichkeit und klare Identitat verliehen haben.

Fir internationale Unternehmen entstehen bei uns ganzheit-
liche Strategien und Entwirfe, die auf fundierten Analysen
basieren und wirtschaftlichen Mehrwert generieren. Immer
auf der Suche nach dem besten Ergebnis gehen wir mit
héchster Sensibilitat und vorausschauendem Denken vor,
mit dem Auge fur zeitlose Formen und Details, dem Sinn fur
praktische Funktionalitat und Innovation. Dabei verstehen wir
qualitatvolles Design nicht nur als das Feilen an der Form,
sondern als ein Gesamtkonzept, das auf Wunsch unserer
Partner so umfassend ist, dass es die Bezeichnung Full
Service verdient — und weit Uber die Markteinflhrung eines
Produktes hinausgeht. Bei den Leistungen, von Marketing,
Design, Kommunikation, Architektur, Designmanagement
bis Public Relations, erfolgt eine intensive interdisziplinare
Zusammenarbeit des rund 40-kopfigen Teams, das so ein
effektives Projektmanagement garantiert. Dies belegt auch
unsere eigene Marke SIEGER, die wir seit 2005 entwickeln
und erfolgreich international platzieren konnten.

Ziel unseres Schaffens ist die messbare Wertschépfung
flr unsere Partner und so auch fir uns, wobei wir unseren
Auftraggebern Uber eine erfolgsbasierte Verglitung zusatz-
liche Sicherheit geben. In unserem Familienunternehmen
sind wir uns der Verantwortung ihnen gegenlber sowie
gegenuber den Anwendern, der Gesellschaft und Umwelt
Zu jeder Zeit bewusst.

Ein inspirierendes Ambiente fur unser Wirken ist das 1752
erbaute Schloss Harkotten, das als Agentur-Stammsitz auch
ein Ausdruck des kulturellen und asthetischen Anspruchs
ist. Hier entstehen die ersten Gedanken und Ideen fir neue
Markenkonzepte, die bis zur Prasentation vor Gasten aus
der ganzen Welt mit viel Herzblut begleitet werden.

Wir laden auch Sie gern ein, uns hier zu besuchen, um
einander naher kennenzulernen. Auf Ihr weitergehendes Inte-
resse an unseren Leistungen und Projekten freuen wir uns.

Christian & Michael Sieger
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You need more than just a good idea if you want to design
a winning brand presence or globally successful product.
This is why well-founded strategies have always occupied a
place at the heart of our work. Developing major, success-
oriented concepts with unique selling points has been the
driving force behind our agency for more than 40 years
— and we’'ve lent many brands and products both a person-
ality and a clear identity.

We develop holistic strategies and designs that are based
on in-depth analysis and generate added value for inter-
national companies. Always looking to track down the best
result, we work with the utmost sensitivity and far-sighted-
ness, have a keen eye for timeless shapes and details, and
harness our sense of practical functionality and innovation.
We don’t regard top-notch design as merely polishing the
form, but rather as an overall concept that, if our partners
so wish, is comprehensive enough to merit the title “full
service” and extends far beyond the market launch of a
product. Our services, which range from marketing, design,
communication and architecture through to design manage-
ment and public relations, are characterised by intense
interdisciplinary collaboration within our roughly 40-strong
team to guarantee effective project management. Proof of
this can also be seen in our own brand, SIEGER, which we
have been able to successfully develop and position on
the international stage since 2005.

We aim to provide measurable added value for our partners
and therefore for us, whilst giving our clients added security
in the form of success-based payment. As a family business,
we never lose sight of our responsibility to our clients, end
users, society as a whole and the environment.

Harkotten Castle, which dates back to 1752, provides an
inspiring atmosphere for our work and, as the agency’s
headquarters, embodies our pursuit of cultural and
aesthetic aspirations. It is here that the first thoughts and
ideas for new brand concepts take shape, and these are
invested with tremendous passion until they are ready to
be presented to guests from all over the world. We would
be delighted to welcome you here too so that we can get
to know one another better, and look forward to telling you
more about our services and the projects we're involved in.

Christian & Michael Sieger
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Una buena idea no es suficiente para crear una imagen
corporativa convincente o un producto con éxito global.
Por este motivo, una estrategia bien definida siempre ha
sido el elemento central de nuestro trabajo. Desarrollar
conceptos con ventaja diferencial, significativos y orienta-
dos al éxito: esa ha sido desde hace mas de 40 afos la
ambicion de nuestra agencia, con la que hemos conferido
a multitud de marcas y productos una personalidad y una
identidad claras.

Para las empresas internacionales, creamos estrategias

y disenos integrales basados en analisis profundos y que
generan un valor econémico anadido. Siempre en busca del
mejor resultado, procedemos con la maxima sensibilidad

y una forma de pensar previsora, con buen ojo para las
formas y los detalles atemporales, y un sexto sentido para
la funcionalidad practica y la innovacion. Para nosotros, un
diseno de calidad no consiste solo en unas formas depura-
das, sino en un concepto general tan amplio que, segun los
deseos de nuestros clientes, merece el nombre de servicio
integral, y que va mucho mas alla del lanzamiento de un
producto al mercado. Nuestros servicios, que van desde el
marketing, el diseno, la comunicacion, la arquitectura o la
gestion del diseno hasta las relaciones publicas, se basan
en una cooperacion interdisciplinar intensiva por parte de
nuestro equipo de 40 profesionales, lo que garantiza la
gestion efectiva de sus proyectos. Asi queda demostrado

también por nuestra marca propia, SIEGER, que hemos ido
desarrollando desde el ano 2005, logrando posicionarla
con éxito a nivel internacional.

El objetivo de nuestro trabajo es conseguir un valor
anadido mensurable para nuestros clientes y, por consi-
guiente, también para nosotros, proporcionandoles una
seguridad adicional gracias a una remuneracién en funcioén
del éxito obtenido. En nuestra empresa familiar somos
conscientes en todo momento de nuestra responsabilidad,
tanto ante usted como ante los usuarios, la sociedad y

el medio ambiente.

Para ello, tenemos la suerte de contar con un entorno
tan inspirador para nuestro trabajo como el castillo de
Harkotten, sede principal del estudio, y al mismo tiempo
expresion de nuestro ideario cultural y estético. Es aqui
donde surgen las primeras ideas para nuevos conceptos
de marca, que iran imbuidos de la maxima pasion hasta la
presentacion ante clientes de todo el mundo. Le invitamos
cordialmente a visitarnos aqui para que podamos conocer-
nos mejor, y aprovechamos la ocasion para agradecerle su
interés por nuestros proyectos y servicios.

Christian & Michael Sieger
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Una buona idea di per sé non basta a creare un’immagine
efficace per un marchio o un prodotto di successo mon-
diale. Percio alla base del nostro lavoro ¢’é€ sempre una
solida strategia. Sviluppare concept dotati di caratteristiche
distintive, ricchi di contenuti e mirati all’affermazione:
questo & da oltre 40 anni I’approccio grazie al quale la
nostra agenzia ha conferito personalita e un’identita soli-
damente strutturata a tanti prodotti.

Per aziende di respiro internazionale elaboriamo strategie
e progetti a 360 gradi, basati su analisi approfondite

e studiati per generare un valore economico aggiunto.
Nella nostra costante ricerca del miglior risultato, con sen-
sibilita e lungimiranza rivolgiamo I'occhio a forme e dettagli
intramontabili, mentre la mente guarda alla funzionalita
e all’innovazione. Per noi il design di qualita non consi-
ste soltanto nell’affinamento della forma; piuttosto € un
concetto articolato che, a seconda delle esigenze dei nostri
partner, puo diventare un “servizio completo” che va ben
oltre il lancio di un prodotto sul mercato. | servizi da noi
offerti, che spaziano dal marketing al design e dalla comu-
nicazione all’architettura, fino al design management e alle
pubbliche relazioni, comportano un’intensa collaborazione
interdisciplinare tra i 40 componenti del team, a garanzia
di una gestione efficiente dei progetti. Come dimostra

lo stesso marchio SIEGER, che abbiamo creato nel 2005

e posizionato con successo a livello internazionale.

Obiettivo del nostro lavoro & creare un valore che sia
misurabile per i nostri partner e quindi anche per noi:

la nostra ricerca di successo offre ulteriore sicurezza ai
nostri committenti. Nella nostra impresa di famiglia siamo
sempre consapevoli della responsabilita nei vostri confronti,
cosi come nei confronti degli utenti, della societa e dell’
ambiente naturale.

Un ambiente che ci ispira nel nostro lavoro & il castello di
Harkotten; costruito nel 1752, & la sede centrale dell’agen-
Zia e anche espressione del nostro approccio culturale
ed estetico. Qui nascono le prime idee per I'elaborazione
di concept del marchio nei quali mettiamo tutta I’anima
fino alla presentazione davanti a ospiti provenienti da tutto
il mondo. Venite anche voi a farci visita al castello, cosi
potremo approfondire la reciproca conoscenza. Ci augu-
riamo che i nostri servizi e i nostri progetti siano sempre
piu di vostro interesse.

Christian & Michael Sieger
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OpHom ypa4yHom ngen HepoCcTaTouHO AN OhOpMIIEHS!
y6ennTensHoro Bbixofa 6peHaa Ha pbIHOK UK NPOoayKTa,
ycnewHoro B rnobanbHoMm Macwtabe. NMoatomy B LeHTpe

Hallen paboTbl — BCerga XxopoLwo 060CcHOBaHHas cTpaTerusi.

BoT y>xe 40 NieT Hallle areHTCTBO paspabaTbiBaeT KOHLenN-
LMW C YHMKAIbHBIM TOProBbIM MPeanoXeHneM, Co 3Ha-
UMMBIMU XapaKTEPVCTUKaMM N OPUEHTUPOBAHHOCTLIO Ha
ycnex. 3a aTo BpeMsi HaM yAanoch npuaaTts csoeobpasune u
YETKYIO NHAVBUAYANIbHOCTE MHOMOUMCTIEHHBIM MPOAYKTaM.

Hawm komnnekcHble cTpaterun 1 pa3paboTKun s Mexay-
HapoZHbIX KOMMaHWA onuparoTcs Ha rny6oKMin aHanma

N CO3[A0T SKOHOMMYECKYO [,06aBNEHHYHO CTOUMOCTb.
Mbil Bcerga ctpemmmcst K ydiiemy pesynbtarty u pabo-
TaeM C MakC/MasbHOW YyTKOCTbLIO 1 AaNbHOBUAHOCTbIO,
MCnosb3ys He BbIXoAsLLMe U3 MOgbl (hOpMbI 1 feTanu,

C NMOHUMaHNEM NPaKTUYECKON PYHKLMOHANBHOCTU 1
MHHOBauuin. KayeCTBEHHbIN OU3aiH o1 Hac — 3TO He
TONbKO OTTOYEHHbIE (hOPMbI, HO 1 06LLas KoHuenuus. Mo
>KEeNnaHWIo HalnxX NapTHEPOB, OHA HOCUT KOMIMIEKCHbIN
XapakTep, CNpaBeAnuBo 3acny>XunBasl Ha3BaHus «Full
Service» (MOIHOE O6CNY>)KMBaHNE) 1 BbIXOOSA AaNIEKO 3a
pamKun BHEAPEHNS NPOAYKLMM Ha pbIHOK. Becb cnekTp
yCnyr: MapKeTVHI, AN3aiH, KOMMYHVKaLUMKU, apXUTeK-
Typa, ynpaeneHve An3anHoM 1 CBSI3W C O6LLLECTBEHHO-
CTblo — 06eCcneynBaeTCs MHTEHCHBHBIM MEXOTPac/IEBbIM
COTPYOHNYECTBOM KOJEKTMBA N3 40 CNELNANNCTOB, YTO

rapaHTupyeT aHEKTUBHOE ynpaBsieHe NpoeKTamu.
[okasaTenbCTBOM TOMY SIBASETCHA U HaL COBCTBEHHBIN,
paspabaTbiBaeMbI C 2005 roga 6peHp, SIEGER, KOTOPbIN
Mbl C YCNEXOM pa3meLLaemM B MeXAyHapoaHoM maclutabe.

Llenb Hawero TBop4YecTBa — co3gaHne n3aMepumon
[o6aBneHHoN CTOMMOCTY 1S HALWMX NapTHEPOB, a
3HaunT, 1 oNa Hac camux. Cructema Bo3HarpaxaeHus
B 3aBVICUMOCTW OT ycrnexa gaeT AonoSIHUTENbHYH0 Ha-
OEXHOCTb HalMM 3aKasyvkam. Ha Hawem cemeliHoM
npeanpusTM Mbl BCerga oco3Haem OTBETCTBEHHOCTb
Kak nepep 3akasdvkamu, Tak U nepeg notpebutens-
MU, OBLLECTBOM 1 OKPY>KaloLLEN Cpeon B LIESIOM.

[MoCTpOEHHBIN B 1752 rogy 3amMoK XapKOTTEH, B KOTOPOM
pacnosio)KeHo Halle areHTCTBO, BAOXHOBNSIET HAc 1

B TOXKE BPEMS BblpaXXaeT HalUW KyNbTYpPHbIE 1 3CTETU-
Yeckue TpeboBaHms K camum cebe. 3aecb BO3HNKAOT
nepBble 3aMbICSIbl 11 UOEN OJ151 HOBbIX KOHLENUUIA BpeH-
[0B, KOTOpblE Mbl YBJIeYeHHO pa3pabaTtbiBaem 1 npes-
CTaBfIiEM BHYMaHMIO HALLMX rocTern co Bcero Mmupa. Mol
npurnawaem n Bac noceTtnTtb Hac 3gech, YTOObI Nyylle
no3HakoMUTbCS opyr ¢ gpyrom. Mbl 6yaem pagbl Bawemy
rny6oKOMY UHTEPECY K HaLUMM Yyc/lyraM U NpoeKTam.

Christian & Michael Sieger



Schloss Harkotten Dining room
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Roll Fire Conmoto Product congept & design 2009 1998 Product concept & design Sony Sony Television




2010 Full Service SIEGER by FURSTENBER!
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A Gentlemen’s Colour Collection SIEGER Full Service 2005 2006 Full Se \ URSTENBERG Star




Elemental Spa Dornbracht Product concept & desig




Plaza Conmoto Full Service 2004 2011 Product concept & design Alape |



ept & design Dornbracht Supernova

2009 Product conc




Private Heaven Study by Michael Sieger Architecture & interior design 2005




Objects to a muse SIEGER by FURSTENBERG Full Service 2006 2005 Full Service SIEGER Chaise Couture



Horizontal Shower Dornbracht Product concept & design 2012 : 1992 Product concept & design Dornbracht Tara.
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2002 Product concept & design Alape Betty Blue



Colour Cuts SIEGER by Theresienthal Full Service 2009 2005 Product concept & design Dornbracht Lulu







LAMY scala Lamy Product concept & design 2011






Happy D. Duravit Product concept & design 1998
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Ultima Duo Kaffee Partner Product concept & design 2010 —%97_ Full'Service Arzberg TRIC



2011 Full Service APS FRAMES







ept & design 2009

Metaphor Alape Product conc
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Cult Arzberg Product concept & design 1994
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Bathroom Boulevard Theater.Miinster Architecture & interior design 1997 v \ 1997 Product concept & design WMF Materia
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Water bottle Hornberger Lebensquell Communication 2004 2011 Product concept & design Duravit Darling New




Polaron TRILUX Product concept & design 2006 2010 Communication Jochen Pohl Advertising campagne
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POS system WestLotto Product concept & design 2001




Follow Me SIEGER Full Service 2009/10 2011 Product concept & design Lamy LAMY scala



Medical practice Dr. Uhlhorn Architecture & interior design 2004 1992 - 2005 Architecture Ritzenhoff Fair stand




eMote Dornbracht Product concept & design 2001 2010 Communication Jochen Pohl Brochure



Washtube (WT.RX) Alape Product concept & design 2003






Supernova Dornbracht Product concept & design 2009 2007 Full Service SIEGER by FURSTENBERG MY CHINA! Treasure
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Ciottolo Duravit Product concept & design 2005

Service Ritzenhoff Champus
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A~ system addit Alape Product concept & design 2012
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' Wiesmann Roadster MF3 final edition by SIEGER SIEGER Brand cooperation 2011 ¢ S :'. ¢ : Ve on ST o A ; Pl
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Fair stand Arzberg Full Service 1997 oduct concept & design Dornbra




MEM Dornbracht Product concept & design 2003 = [Py T A - 2003 Product concept & design Dornbracht MEM



Fair stand Kaldewei A g i 7 Full Service SIEGER by FURSTENBERG Ciel Bleu






X-Large Duravit Product concept & design 2000
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Heights SIEGER by Theresienthal Full Service 2009

| 2005 Product concepti& d



Handbag Wanderlust by Sitting Bull Full Service 2010




= - - - L ¥

| == —ommis
= i el =l :
Pl o=
My 0|ﬁA1'§I.EE'§"5y*$TENBERG-FuII Service 2005 _’_-; Syge-

'_ = 2007 Product concept & design Dornbracht Tara Ultra Pot Filler







Lot Hot & Cold Water Dispenser Dornbra 2000 Full Service Skantherm Archetyp
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Fair stand Octopus Ful

1998 Product concept & des
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Water Zones Dornbracht Product concept & design 2009

92 —!—2305 Full'Service Ritzenhoff Chan;pus
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Ll

Interior Restaurant Am




LR RRE R

Fair stand=MaltzahnCarpet Innovation Full Service 2008 2011 Product concept & design Duravit Darling New
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